Advertising Brief – Write up (General Forces)
Idea: A viral video that showcases the more amusing aspects of the club, rather than showing us as a group that take ourselves too seriously, we will instead present the club as a place where one can have fun without worrying too much about being serious all of the time (Video attached).

Rationale: The Dark Jedi Brotherhood can at times be seen as a group of people who can take ourselves too seriously, especially by those who don't know us or haven't interacted with us before. While this isn't necessarily a bad thing, it can serve to push people away from the club who may be looking for something a bit more easy going and relaxed. The idea outlined above was one that came to us when we realised that we could appeal to a wider market if we showed that we are willing and able to take ourselves less than seriously on occasion and more than ready to poke fun at ourselves should we feel it's required. We accept and embrace our oddball nature, given that we are a club of people who love star wars and pretend to be dark jedi, it is hard to get away from the fact that we are in the minority of people that are browsing the internet. However, we believe that there are many more potential members out there who would respond better to a video such as ours, as opposed to a super serious “I'm a dark bad-ass” style of approach. 

When it came to writing this video, we took a very relaxed approach with our tongue firmly in our cheek, knowing full well that we could do stuff which we found amusing, and in doing so would appeal to those potential members we feel would also appreciate the sarcasm and humour evident in the video. We don't shy away from the truth, we are pretending to be bad ass jedi, instead we acknowledge it and show why we enjoy doing it, not least because of the friendships it can form and the variety of people you can meet and things you can do. Obviously, it's not the most in-depth look at the variety of activities on offer within the Brotherhood, but we felt that focusing on what we saw as the 2 key areas the Brotherhood utilises (fiction and gaming) we would encompass the majority of what the club has to offer in terms of the activities normally running.

The idea to make it a video, was one we came to quickly, knowing that it is the easiest medium with which one can 'go viral' as it were, and get to the most people. We wanted to keep it short and sweet, with silly references thrown in which would make people associate with what we were trying to portray and show. We thought that we were quite average for the members of the Brotherhood, and that our humour was quite accessible, so with a basic script in hand and a healthy dose of improvisation, we could make something which people would take notice of, even if it was just finding it funny and appreciating our brand of comedy.

How to Implement it: A viral video is defined (by wikipedia at least) as “a video that becomes popular through the process of Internet sharing, typically through video sharing websites, social media and email” and we feel that this, in a nutshell, is the best way of getting the video 'out there'. There are numerous star wars forums and websites which could be targeted, with someone

simply posting a link to the video saying how funny it is, and trying to get people to watch it via word of mouth, as well as spreading the video quite widely in order to get to as many people as possible. In addition to targeting Star Wars forums, we could also aim it at those forums that deal with SW games, the most obvious being the TOR forums. However, we would not only focus on forums, but also trying to get the word out on twitter (a witty hashtag could be the make or break it moment here, maybe #funnyvids or something similar), facebook, and other social media sites where people who might be interested in the club currently spend their time while on the internet. Email is less of one, considering the rise of forums and social media as a way of people keeping in touch, but the comedy present in the video should make it accessible to more people, which would in turn lead them to spreading it to their friends and so on and so forth. 
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